
The Interfilter Group is an international, family-owned filtration company 
providing comprehensive solutions for air, liquid, dust, and gas filtration.


To transform its customer service and eliminate manual order handling, 
Interfilter Group leveraged Mendix and AI to automate order processing in just 
four months—streamlining workflows, improving accuracy, and accelerating 
response times across its operations.

T h e  C h a l l e n g e

Modernizing order processing at scale
As Interfilter Group sought to modernize its customer 
service operations, teams faced challenges managing a 
high volume of incoming orders that were processed 
manually across emails, PDFs, and disparate 
systems.


This reliance on manual data entry slowed response 
times, introduced the risk of errors, and limited 
scalability as the business continued to grow.


Customer service teams needed a faster, more efficient 
way to capture, process, and validate order information 
while maintaining accuracy and consistency.


Interfilter recognized the need for a flexible, intelligent 
platform that could automate document handling, 
integrate with existing systems, and empower teams to 
streamline workflows—enabling faster order 
processing and improved customer experience.

“With human hands, we couldn’t handle it 
anymore. That's the reason we decided to 
pivot and leverage AI.”

Jesse Fok

Operational Manager | Interfilter Group
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T h e  R e s u lt s

Realizing rapid efficiency and accuracy
Interfilter Group successfully automated 30% of its 
incoming orders through its AI-powered Order Portal, 
significantly reducing manual data entry and processing 
time.


Within just four months from kickoff to Phase 1 go-live, 
the solution was already supporting daily operations, 
with approximately 50–60 orders handled by a team of 
10 users daily.


Customer service teams benefited from faster 
turnaround times, improved data accuracy, and 
enhanced visibility into order flows, enabling more 
responsive and efficient customer interactions.


Building on this success, Interfilter is targeting 80–90% 
automation in Phase 2, establishing a scalable 
foundation for continued efficiency gains and ongoing 
digital innovation.

“We can supply our customers more quickly 
than before. The main focus was using AI to 
elevate our team’s productivity in an 
intentional and strategic way. Mendix made it 
possible for us to find the right places to embed 
intelligence without sacrificing our customer 
experience.”

Jesse Fok

Operational Manager | Interfilter Group
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T h e  S o l u t i o n

Delivering AI-driven automation
To accelerate its transformation, Interfilter Group 
partnered with Mendix to rapidly design and deploy an 
AI-powered solution that automates order intake and 
processing.


By leveraging intelligent document processing and 
low-code, the company built an application that can 
extract, validate, and structure data from incoming 
emails and attachments.


Customer service teams were enabled to work within a 
streamlined interface that integrates with core 
systems, improving visibility, consistency, and 
collaboration across the order lifecycle.


This approach allowed Interfilter to quickly scale its 
solution, enhance accuracy, and standardize workflows 
while maintaining flexibility to continuously improve and 
expand its digital capabilities.

“It's a good app because it's custom-made. At 
Interfilter we have a lot of exceptions, and that 
makes the app a good solution for us.”

Marjolein Hermans

HR & IT Manager | Interfilter Group


